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i b things gt sough, wamen by Bipseick™—or o claimes the chair-
fan ol costtion grasp Eade Lader, Leorand Lauder, wha coined the
verm “Lipstick indes” during the 3001 recession following Wi 1. While

Lauders woeds have momly beld irue during the cament economic crste (with

ligrzick salles prowimg resilient], the *lipszick effect” & o bemg replaced by a broad-

er upwanl trend for the emtire beauty mdustry In face, cosmeiics sles overall—
exspeoally bair cane and skin care, scconding, to market reseanch firm Misgel—have

Eared exoeptionally well thmughes the economic dowrauen, anil eetailers across the

globe ase waking nowe, Dnagstere chuing and cosmetics conpanies alike are opening

standalone besury aoses—fom mew comceps 1o hrand revivals—in on aitemg 1w
capitalize om this ecomomic brght spot.
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Murale

Intended ta be a standalone brand, new beamty
concept Muarale i the child of Canadian drugstore
saper chain Shapper. Dnsg Man (3000, Ranging
freem 7000 s B. 10 8,100 s, i, Muonles Gra
rwo lncatices launched m Owwws and Moereal
late lasi year, with plans to open i vanioss locs.
tions throughout Canada in 2009,

Toromio-based design fism bundifilek collabo-
rated wigh S0 1o bring Us mew conoepd 1o life,
while a beanding consulany was emploved
rurne the store, design the logo and creace the
packsging and sigrage “The geal of this progen
was bo create an entirely mew offering wiban the
retmil lanelscape, a destination that has mas ap-
peal 1o a demographic thal inchades both genders.
and gl wpes,” explaing Diego Biendi, bandifleky
eredlive pasthet,

Challenged wiih howsing 3 large volume af
product, the design team was mspared o ce-
ate a gallery-bike setting that would funciion
a8 a backdrop lor the various beauty collec
tigns, allvwing the prodicts themseboes o be-
come the bncal poiml. "The Teadubibey’ of the
BpaCE WiR VETY IM{OFANL CERARCiRG every-
thing %0 that the shopper s not overwhelmed,”
furdi says. Produces are duplayed on vamous
kevely to create a hierarchy, and display-wall
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systerns sl @ sense of adventure e the space.

Anchibrerural scrocna civale & “senise of paise” and ileew cesemen thiosigh-
ouit the seore, Nurd) says A kinezic LED Hgh insuallason conveys movement
and acts s 8 focal point im ike rear of the gore. “The design approach was 1o
creale a comtinmous sense of discovery tha unfalds a1 the consumer walks
thapugh the space,” Band says. & mansparent storefremt works o draw oos-
tormers. inaide, while airy tansbucent clements i custors-Einved parple and
hlusk patred with sculpeed while-en-while Ratures and a bend of maie and
ghonsy fiedshes enhance the gallery-esque smesphere. Whie terrazzo loce-
in. circulsr counters nil puee whing halogen light top ol the design,

‘Wigh am esrphass on advamced dermatological skin care and boary beaoy,
personal sevvice and o wide range of brands from around ke world, o seemas
ting thai Muraled sophisticated design should mimvic a gallery, with beausy
produces. displayed anfully ke precious relics. Although the concepl s asll
relitiecly new, Miurile Bug dlecady Begun carisg out o place lor il 5 the
Buirgeaning beauty sectoe.
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